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Competition Culture - Competition Advocacy -
Antitrust Enforcement
—from the Historical Experience of the

United States Antitrust Law
Li Shengli

Abstract: Anti-monopoly Law of China has been implemented for more than
seven years and obtained a lot of achievements,but have not yet reached the public
expectations. From a historical view of US antitrust law, its long and unique
competition culture in the world is well facilitated the implementation of the Act.
Strong competition culture depends on the Federal Trade Commission and
Department of Justice’ s effective competition advocacy work. As a country which
lacked of free competition tradition, China should foster good competition culture,
including strict law enforcement and effective advocacy e. t. c. , there by promoting
the effective implementation of Anti-Monopoly Law.

Key Words: United States Antitrust Law; competition culture; competition
advocacy ; Antitrust Law
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